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The Business of Ethics

“To keep a competitive edge, business has to develop an ethical edge.” — w. Michael Hoffman, Fh
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Higker Professorof Business ana Professional Ethics, Fownder and Executive Director, Bentley Center for Busimess Eihics

When Mike Hoffman established the Bentley Center for Business Ethics in 1976, "business ethics'
was corsiderad an oxymoran, Today, the Center is training business faculty and ethics
practitioners around the globe—yet scandals continue to rack the financial word. What
will it take to really change the ethical paradigm for business?

You have said that business education has lost its fluency in the ethical dimensions
of business. In what way? Business schools, like business in general, long ago adopted the
paradigm that corporations exist solely to make profits for shareholders. But thers is a right
way and a wrong way to seek profits—a mare hurman dimension to business,

How do we shift the paradigm? Ethics needs 1o De incorparated into the busingss school
curnculurm at every kevel, inevery discipline, ITs not about taking one philosophy course and
thinking, now Fve had my ethics 115 about changing ane's view of what business is all about.
The Center far Business Ethics has been training business faculty, both at Bantley and
around the world, in the teaching aof ethics
Is ethics education enough? It important o trzin future
business leaders to have a maral compass as wiell &5 1o work
WAL Corparations o develop appropriate ethical cultures
that will withstand the pressure to saek shor-termn prafits

at the expense of long-term goals—which we know can
gad to financial and ethical collapse.

Are corporations getting it? We have a long way 1o
go. Less than ten years after Enron, WarkdCom and Tyeo,
we had the sub-prime mortgage meltdown. Part of the

anger of society right now is that the people wha seem

tio b responsible for this meftdown ane not being hekd
accountable There have to be strategies in place for
hiohding people accountable—and we dont have thase yet

“Business ethics"—still an oxymoron?

| do think businesses now recognize that to keep a
competitive edge, they have to develop an ethical
edge. The business ethics mavement is making
nrgacds slowly, But we are making progress

Ta learn moare about education, research and
accountable leadership development at Bentley
University, please visit our website.

=l Professor Hoffman discusses his work at Bentley.edu/research




